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“THE

EHEATEST GAME

EVER PLAYED”

i P

NFLCHAMPIUNSHIP GAME | SGIANTS VS, C[]LTS | DECEMBER 28,1958

g,

THE GREATEST GAME
EVER PLAYED —ON
TELEVISION

How One Broadcast Transformed the NFL into America's Sport

December 28, 1958.Yankee Stadium. The Baltimore Colts and New York Giants battled through regulation tied
at 17-17, forcing the first sudden-death overtime in NFL Championship history. Across America, an estimated
45 million people sat transfixed before their
television sets as Johnny Unitas drove the Colts
downfield in the fading winter light. When Alan
Ameche plunged into the end zone after 8
minutes and |5 seconds of overtime, he didn't
just win a football game—he ignited a
revolution that would transform professional
football from a regional curiosity into America's
dominant sport.

The 1958 NFL Championship is often called
"The Greatest Game Ever Played," though
participants and historians debate whether it
actually was the best game. What's indisputable
is this: it was the most important game ever
televised, and television was the reason it
mattered. The medium didn't just broadcast the g ) .
drama—it created it, amplified it, and fundamentally * #19, QB Johnny Unitas, in the blocking
altered what professional football could become. cup during the game
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Before 1958, the NFL was a struggling league, trailing

college football and baseball in popularity and revenue.

After 1958, it began an ascent that would make it the
most lucrative sports enterprise in American history.
The difference wasn't that football suddenly became
more exciting. The difference was that television
revealed football's potential to a mass audience in a
single, perfect demonstration of what the sport could
deliver.

WHY FOOTBALL NEEDED
TELEVISION

In the 1950s, the National Football League had a
problem that seemed insurmountable: nobody cared.

Professional football existed in the shadow of college
football, which commanded fierce regional loyalties
and dominated sports coverage. Baseball was

America's pastime, filling newspapers and radio
broadcasts throughout summer and fall. Boxing drew
massive audiences for championship fights. The NFL? It
was a curiosity, popular in certain cities but largely
invisible nationally.

Attendance was mediocre. The league had no
national television contract—games were broadcast
sporadically in local markets. Teams struggled
financially, with several franchises folding or relocating
through the 1940s and early 1950s. Star players often
took off-season jobs because football salaries weren't
sufficient to live on year-round. The sport had
devoted fans in NFL cities, but it hadn't penetrated
American culture the way baseball had.

Television offered a potential solution, but there was
resistance. Team owners worried that broadcasting
games would hurt attendance—why would fans pay

for tickets if they could watch for free at home? This
fear seemed rational given baseball's experience.
When games were televised, stadium attendance
sometimes declined, particularly for weak teams
playing in bad weather.

But football had advantages over baseball that weren't
yet obvious. Baseball's languid pace and vast playing
field made it difficult to capture on television's small
screens. Football was faster; more concentrated, and
more violent—qualities that television could actually
enhance rather than diminish.

THE EVOLUTION THAT
MADE FOOTBALL
WATCHABLE

Early television coverage of football in the late 1940s
and early 1950s was primitive. A single camera, usually
positioned at the 50-yard line, provided a wide shot of
the field.Viewers could barely distinguish players,
couldn't see downfield passing routes develop, and
lost track of the ball on running plays. Announcers
compensated by describing action viewers couldn't
see, essentially providing radio commentary over
unclear pictures.

But by 1958, television technology and production
techniques had evolved significantly. NBC, which
broadcast the Championship Game, deployed multiple
cameras capturing different angles. Directors could
cut between views, following the action more
dynamically. Zoom lenses allowed cameras to isolate
individual players. Instant replay—though not yet
invented—wasn't necessary because viewers could
actually see what was happening in real-time.

Colts kicker Steve Myrha lines up for an
extra point in the Championship game
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The quality still seems primitive by modern
standards, but it crossed a crucial threshold:
television could now convey football's drama and
violence in ways that engaged viewers who
weren't already passionate fans. You could see
the quarterback dropping back, see receivers
running routes, see collisions that looked
genuinely dangerous. Football translated to
television better than anyone had realized.

WHY THE 1958 GAME TR B SO WY BN ¢
WORKED PERFECTLY ON Colts future Hall of Fame QB Johnny
TELEVISION Unitas surveys the Giant defense.

The 1958 Championship had elements that seemed

scripted for maximum television impact, though of course

they weren't scripted at all. These elements revealed football's potential as television programming in ways that
casual broadcasts of regular-season games never could.

The stakes were ultimate. This was the championship—winner take all, loser go home. Television
thrives on high stakes, and you can't get higher than a title game. Baseball had the World Series, but that
stretched over multiple games. This was single-elimination drama compressed into one afternoon.

The teams were perfectly cast. The Giants represented New York, the nation's media capital and
largest television market. The Colts represented Baltimore, a city hungry for validation and passionately
devoted to its relatively new team. The
narrative practically wrote itself: established
big-city power versus scrappy upstart.
Television loves clear protagonists and
antagonists.

The game was genuinely
competitive. Neither team dominated.
The lead changed hands. Each squad made
dramatic plays and crucial mistakes. Close
games create tension that keeps viewers
watching, and this game was tied going into
overtime. For television executives
wondering if football could hold audiences,
the 1958 Championship provided the perfect
answer: yes, for three and a half hours, 45 * Colts future Hall of Fame WR
million of them. Raymond Berry on the catch

Overtime was unprecedented. Sudden death had never

been used in an NFL Championship. The concept was simple enough that even casual viewers understood it
immediately—next score wins—but dramatic enough to maximize tension. Television captured every play of
that overtime drive with millions of viewers literally unable to look away, not knowing if the next play would
end the game.
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The star was made for television. ohnny
Unitas, the Colts' quarterback, looked like a movie
star and played with cool precision under pressure.
His crew cut, his high-top cleats, his methodical
dissection of the Giants' defense in overtime—all of
this came across brilliantly on television. Unitas
became football's first true television star, a player
whose fame spread far beyond Baltimore because
millions watched him perform in the biggest
moment.

The drama had a perfect climax. Alan
Ameche's touchdown plunge ended the game
immediately, providing resolution without anticlimax.
No controversy, no asterisks—just a clear winner
emerging from a perfect test. Television viewers
experienced complete narrative satisfaction, the
equivalent of a great movie's final scene.

Unitas lines up for what would be the

final play of the game THE BLACKOUT
CONTROVERSY
HIGHLIGHTS TELEVISION'’S IMPORTANCE

Ironically, one of the game's most famous moments demonstrates television's fragility and growing
importance. Late in the fourth quarter, with the game tied and the Giants driving, NBC's broadcast suddenly
went black. A drunk fan had accidentally kicked loose a cable at Yankee Stadium.

NBC engineer Stan Rotkiewicz
made a split-second decision: he
ran onto the field pretending to
officiate, delaying the game for
several minutes while technicians
reconnected the cable. Viewers
never learned what caused the
delay—NBC didn't explain the
outage—but the broadcast
resumed before the Giants' drive
concluded.

This incident, revealed years later,
shows how seriously the
network took the broadcast.
They were willing to interfere
Gtk e pame tfelf e e * Colts RB Alan Ameche game-winning score
television audience miss crucial moments. This

would have been unthinkable a few years

earlier, but by 1958, television's importance was clear even before the game ended. The medium was
becoming equal to the event, not just a way to observe it.
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The end zone aftermath of Alan Ameche’s
game-winning score

THE IMMEDIATE IMPACT

The 1958 Championship's effect on the NFL
was swift and dramatic. Television executives
who'd been skeptical about football's broadcast
potential suddenly saw the sport as prime
programming. The game demonstrated that
football could deliver massive audiences, sustain
attention, and generate drama—everything
television needed.

Within two years, the NFL negotiated its first
significant television contract. CBS paid $4.65
million annually for broadcast rights beginning in
|962—a huge increase over previous sporadic
local arrangements. This national contract meant
every NFL team received equal television
revenue regardless of market size, creating
financial stability that allowed the league to
expand and enabled weaker teams to become
competitive.

Attendance didn't decline as owners had feared—
it increased dramatically. The 1958 game proved

that television exposure created new fans rather than replacing stadium audiences. People who watched the
Championship Game on television wanted to experience football in person. Television became marketing, not

competition.

Star players became
national celebrities.
Before 1958, even
the best players
were known
primarily in their
home cities. After
1958, as television
coverage expanded,
players like Unitas,
Jim Brown, and later
Joe Namath
became household
names. This
celebrity status
attracted better
athletes to the
sport and justified
higher salaries that
made football a
viable career.

On September 21, 1975, the iconic The NFL Today show with Brent
Musburger (host), Irv Cross (analyst), and Phyllis George (reporter/co-
host) debuted, marking the start of the NFL season and
revolutionizing pregame shows.
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WHY FOOTBALL WAS PERFECT
FOR TELEVISION (AND TV WAS
PERFECT FOR FOOTBALL)

The 1958 game revealed structural advantages that football
possessed for television broadcasting—advantages that would
become more apparent as production techniques improved through
the |960s.

Football's clock creates urgency. Every game has a definite
endpoint, and the clock runs (mostly) continuously. This creates
mounting tension that television can exploit. Baseball theoretically
has no time limit—a game could last forever. Football's ticking clock
gave broadcasts natural narrative structure: setup in the first quarter,
development in the second and third, climax in the fourth. Television
audiences understand and respond to this structure instinctively.

Football has natural commercial breaks. Between plays,
between quarters, during timeouts and after scores, football provided
dozens of natural stopping points where broadcasters could insert
commercials without missing action. Baseball had similar breaks, but
they were less predictable. Basketball's continuous action made
commercial placement difficult. Football seemed designed for
television advertising, even though it obviously wasn't.

Football's violence translated viscerally to television. The collisions, the struggles at the line of
scrimmage, the dramatic tackles—all of this came across powerfully even on small black-and-white screens.
Television couldn't capture baseball's subtlety—the movement on a curveball, the strategy of pitch selection
—but it could absolutely capture football's physical confrontations. Viewers felft the impact of hits in a way
that engaged them emotionally.
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Football was the right length. Baseball games could run indefinitely, making scheduling difficult.
Basketball games were shorter but less substantial. cFootball games lasted about three hours including

commercials—perfect for an afternoon or evening broadcast block. cNetworks could schedule around them
reliably.

Football's weekly schedule was ideal for television. Baseball played nearly every day, diluting
each game's importance. cBasketball had a similar problem. Football played once per week, making each game
an event.This created appointment viewing—fans knew to be home Sunday afternoon—and allowed
television to build anticipation throughout the week. The scarcity of games made each one matter; maximizing
television audiences.

The playing field's dimensions suited television cameras. Football fields are relatively compact
—100 yards by 53 yards. cCameras positioned at the 50-yard line could capture most action reasonably
clearly. cBaseball fields are much larger with action scattered across greater distances. cFootball concentrated
action in a space television could effectively cover.

THE 1960S: TELEVISION TRANSFORMS THE LEAGUE

Through the 1960s, the symbiotic relationship between television and the NFL deepened. cEach Super Bowl
attracted larger audiences than the last, becoming cultural events that transcended sports. cMonday Night

Football, debuting in 1970, proved that football could dominate prime-time entertainment, not just weekend
afternoons.

THE HEIDIGAME = HISTORY

CONTROVERSY — EE P piine
" "'«ﬂ NBC switched to movie

On November 17, 1968, NBC made one of television's & P ¢ ”ﬂmdn" and missed
most infamous decisions when it cut away from a ‘ -_ = Raider's fa“y to beat
thrilling Jets-Raiders AFL game with just 65 seconds A - - Jets, 43-32.
remaining and the Jets leading 32-29 to begin its :

scheduled broadcast of the children's movie "Heidi." In £ l l . l 7 . l 9 6 8

those final moments that viewers missed, the Raiders

scored two touchdowns-one on a 43-yard pass and and the incident became a watershed moment that
kickoff-to win 43-32 in what became known as the bmadcastsl |eading to po]icies ensuring games would

"Heidi Game." The network was flooded with so many always be shown to completion regardless of scheduled
furious phone calls that its switchboard melted down, programming.
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Chuck Bednarick (#60) with Paul Hornung
(#5) and Jim Taylor (#31) after the 1960
NFL Championship Game

Television revenue grew exponentially. The 1964
contract brought $14.1 million annually. By 1970, it
was $46 million. This money fueled league expansion,
built new stadiums, and turned NFL franchises into
valuable properties. Teams that had struggled to
break even in the 1950s became worth tens of
millions by the 1970s, almost entirely because of
television revenue.

The American Football League, founded in 1960,
survived largely because it secured its own television
contract with ABC. Without television money, the
AFL would have folded quickly. Instead, it competed
with the NFL for a decade before the leagues
merged in 1970, creating the modern NFL.Television
made this possible by providing revenue that allowed
AFL teams to sign star players and remain financially
viable despite smaller stadium crowds.

Rule changes through this period were often
influenced by television's needs. The league moved
the hash marks to open up offensive play, making
games higher-scoring and more exciting for television
audiences. They liberalized passing rules for the same
reason. Later, they would add the two-minute
warning—essentially a guaranteed commercial break
at a crucial moment—and adjust overtime rules to
ensure dramatic conclusions.

THE CULTURAL SHIFT

Television didn't just make the NFL profitable—it
made football central to American culture in ways
that seemed impossible before 1958.

By the late 1960s, Super Bowl Sunday was
becoming an unofficial national holiday. Families
planned gatherings around the game. Workplaces
held betting pools. Even people who'd never
attended a football game or knew much about the
sport watched, because the Super Bowl was a
cultural phenomenon that television had created.
The game itself was almost secondary to the event
—the commercials, the halftime show, the social
experience of watching together:

This cultural penetration occurred almost entirely
through television. Most Americans never attended
an NFL game in person, but they felt connected to
the sport through weekly television broadcasts. They
knew players, understood strategies, and developed
fierce loyalties to teams they'd only experienced on
screen.

Television made professional football America's sport
by making it accessible everywhere simuftaneously. A
fan in Montana could follow the Green Bay Packers
as passionately as someone in Wisconsin. This
national reach created a shared experience that
transcended regional boundaries in ways that
baseball, with its regional broadcasts and local focus,
never achieved.

WHAT MADE 1958 THE
TURNING POINT

Other factors contributed to the NFL's rise—better
athletes, improved coaching, sawy marketing, but
television was the catalyst that transformed potential
into reality. The 1958 Championship Game was the
moment when everyone—network executives,
advertisers, sportswriters, and most importantly,
casual fans—simultaneously realized that professional
football and television were meant for each other.

The genius of the 1958 game was its timing. Television
had matured just enough technically to capture
football effectively. Television ownership had just
reached critical mass—enough households had sets
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that a single broadcast could reach tens of millions. And the game itself was just dramatic enough to demonstrate
everything football could offer.

If the 1958 Championship had been a blowout, the impact would have been muted. If it had happened five years
earlier; television technology couldn't have captured it as effectively and fewer households would have watched. If
it had happened five years later; another game or another sport might have seized the moment first.

But it happened exactly when it did, and the result was a transformation so complete that by the 1970s, the NFL
was America's most popular sport and the most valuable sports property in the world—almost entirely because
of television revenue.

THE LESSON

The 1958 NFL Championship between the Giants and Colts demonstrated a truth that seems obvious now but
was revolutionary then: the right sport on television could become bigger than the sport itself. The broadcast
became the event, not just coverage of the event.

Johnny Unitas didn't just throw a touchdown pass in
overtime—he did it in front of 45 million witnesses
simuftaneously, creating a shared experience that bonded
them to the sport. Alan Ameche didn't just score a
touchdown—he provided climax and resolution to a
narrative that had gripped a nation for three and a half
hours.

Television made that possible, and the NFL understood
what baseball and other sports were slower to grasp:
television wasn't a threat to live attendance or a
necessary evil to tolerate. It was the future. It was how
sports would be experienced by the vast majority of fans.
[t was where the money would come from, where the
cultural impact would be generated, and where the sport's * 1970: Monday Night Football brought the
identity would be forged. NFL game to prime time with Howard
Cosell, Keith Jackson and Don Meredith

The 1958 Championship proved it.
Everything that followed—the Super
Bowl becoming America's biggest annual
television event, Monday Night Football
dominating prime time, television
contracts worth billions of dollars, the
NFL becoming America's most popular
sport—all of it traces back to that
December afternoon in 1958 when
football and television discovered they
were perfect for each other.

The game was great. The television
broadcast was greater. And professional
football would never be the same.

* 84.3M tuned-in on TV to watch the Baltimore Ravens beat
the NY Giants in SuperBowl XXXV (2001)
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HOW TELEVISION
REMADE FOOTBALL

BILLION-DOLLAR
MARRIAGE BETWEEN
THE NFL AND THE
SMALL SCREEN

The National Football League and television
didn't just grow up together—they
fundamentally reshaped each other. Nearly
every aspect of professional football has been
tweaked or overhauled to serve television's
demands. From the color of the ball to the
very rules of play, football became television's
perfect sport by design, not by accident.

THE WHITE BALL
EXPERIMENT

Early televised football had a problem: viewers
couldn't see the brown ball on black-and-
white screens. In 1956, the NFL experimented
with white footballs for night games.The ball showed up brilliantly, but players hated it—quarterbacks found it
slippery, receivers couldn't track it against stadium lights. The experiment ended after a few seasons.

The real solution came from better cameras, improved stadium lighting, and eventually color television. But the
white ball experiment revealed something crucial: the NFL was willing to change fundamental equipment to

serve television audiences.
‘ : - — -"\‘ ‘
Mat 'ﬁw Bent Belt

Wikaon -om-
| ‘ﬁ’.ﬁ_@w | 4

1953 Photos - Left: Cleveland Browns QB
Otto Graham in a night gam. Above: Actual
white night game football.
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THE TWO-MINUTE WARNING: A COMMERCIAL BREAK
MASQUERADING AS TRADITION

The two-minute warning wasn't invented for strategy—it was created as a television timeout. AsTV contracts
grew lucrative, networks needed guaranteed commercial breaks to sell advertisers. The two-minute warning
provided a predictable moment to cut away during the game's most exciting minutes, when viewership peaked

and ad rates were highest. Today it's treated as sacred tradition, yet it exists solely because networks needed
reliable advertising inventory.

INSTANT REPLAY: THE CAMERA BECOMES REFEREE

Television's most profound impact may be instant replay review. When replays debuted in the |960s, viewers at
home could see blown calls officials missed, compromising the game's integrity. The NFL introduced official
replay review in |986, abandoned it in 1992, then brought it back permanently in 1999. Now the red challenge
flag and referee's sideline monitor are fundamental to the game—theatrical elements that exist only because
television made them necessary.

THE FATHER OF INSTANT REPLAY ON TELEVISION

Tony Verna was the CBSTV director who invented Instant Replay during an Army-Navy football game
in 1963. Although the tape machine that was transported to games weighed over one ton, it was a
brilliant idea that Tony created using one track on the tape to insert tones that could be used later to
quickly rewind to cue for the moments of important action. All of the rewinding and replaying
stretched the tape and severely shortened is life.

When CBS first started replaying touchdowns, people watching the games thought the teams had
somehow scored again, despite the announcers repeatedly explaining the idea of an instant replay.
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CHANGES FOR BETTER TELEVISION

Hash marks moved inward (1972): Plays near sidelines made for cramped, predictable television.
Narrowing hash marks let offenses threaten the entire field width, creating more dynamic camera shots.

Halftime shortened: The NFL cut halftime from 20 minutes to |2 for regular games (keeping 30 for the
Super Bowl) because audiences don't watch
halftime—they change channels. Meanwhile,
commercial breaks multiplied, stretching games
from 2.5 hours to over 3 hours despite only 60
minutes of play.

Monday Night Football (1970): ABC
reimagined football as prime-time entertainment,
hiring Howard Cosell and treating games as
television events with multiple cameras, sideline
reporters, and sophisticated graphics. It proved
football could dominate prime time, leading to
Sunday and Thursday night games.

Jersey numbers and nameplates: Television
required larger numbers and added names so viewers
could instantly identify players from various angles. These
changes created football celebrities who needed to be
immediately recognizable to channel-flipping viewers.

The yellow first-down line (1998): ESPN's
computer-generated graphic revolutionized how millions
understand football, making every play's stakes instantly
clear: It's now impossible to imagine watching without it,
though stadium fans never see it.

Offensive rules explosion: Rules protecting
quarterbacks and receivers and restricting defenders
have steadily increased scoring. Higher-scoring games
create highlight moments that keep casual viewers
engaged and keep star players healthy—both serving
television's needs.

THE FRANCHISE BUILT ON TELEVISION

The NFL's financial model depends almost entirely on broadcast rights. Television contracts with CBS, NBC, Fox,
ESPN, and Amazon are worth over $1 10 billion over | | years—dwarfing ticket sales and merchandise
combined.

Every rule change and scheduling decision must pass one test: does this make better television? The answer
transformed football from a regional Sunday afternoon sport into America's most popular and profitable
entertainment product—a year-round obsession dominating screens of all sizes.

Television didn't just broadcast football—it rewrote the rulebook, redesigned the field, retimed the game clock,

and remade the sport in its own image. Whether that's progress or loss depends on what you value, but the
result is undeniable: football became television's perfect partner by becoming television's creation.
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WHY AMERICA FELL IN
LOVE WITH FOOTBALL.:
THROUGH THEIR EARS

Long before television cameras captured every
yard and replay, before smartphones streamed
games in high definition, football belonged to
radio. And radio didn't just broadcast football—it
transformed the sport into America's passion,
one crackling voice at a time.

In the 1930s and 1940s, radio was magic.
Families gathered around wooden console sets
in their living rooms, leaning forward as
announcers painted pictures with words alone.
The crack of helmets colliding. The roar of
50,000 fans. A breathless voice rising as a runner
broke free downfield. Without seeing a single
play, millions of Americans became devoted
football fans, bound together by voices coming
through the ether.

THE POWER OF THE
INVISIBLE GAME

Radio had a strange advantage over what would
come later: you couldn't see anything. This
forced announcers to become artists, using
language to create movies in listeners' minds.
When a ball spiraled through the air, the
announcer didn't just say "pass thrown"—he
made you see the arc, feel the tension, anticipate
the catch or the miss.

"He's at the forty! The
thirty-five! The thirty!
Nobody's going to catch
him!" The rising urgency in
the voice told you
everything—the speed, the
desperation of pursuing
defenders, the inevitability
of the touchdown.Your
imagination filled in details
that television would later
provide, but somehow the
version in your head felt more thrilling, more
personal, more yours.

Great radio announcers—men like Ted Husing,
Bill Stern, and later Red Barber calling football—
understood they weren't just reporting. They
were performing, creating drama and tension
through timing, tone, and the perfect word at the
perfect moment. It was theater; and listeners
were captivated.

* University of Kansas radio crew in the | 940s
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THE SOUND OF DRAMA

Many fans argue radio is actually more exciting than television. There's something about hearing without seeing
that heightens tension. The announcer's voice rises with possibility—is it a completion? An interception? You don't
know until he tells you, and that split-second of uncertainty is electric.

The crowd noise fills the background, swelling and falling, providing emotional context. A sustained roar means
something good is happening for the home team. Sudden silence means disaster. Dead air on television is failure.
Dead air on radio, letting the crowd tell the story, is artistry.

Your imagination becomes part of the experience. The catch you picture is more dramatic than the one cameras
capture. The hit you imagine is more violent. The escape from a tackler is more miraculous. Radio lets your mind
create the perfect version of every play.

BUILDING COMMUNITIES

Radio created rituals. Sunday afternoons meant gathering around the set, probably with neighbors or extended
family. The game was the excuse, but the togetherness was the
point. These gatherings forged bonds—between family
members, between friends, between communities and their
teams.

Local radio stations became institutions. The voice calling your
high school or college or professional team's games wasn't just
an announcer—he was a community member, someone you'd
recognize at the grocery store, someone whose voice
represented home. These local broadcasts created identity,
making teams inseparable from the places they represented.

Even after television arrived, radio maintained this community
role. Local radio stayed when television went national. The
hometown broadcaster remained loyal when national
networks focused on bigger markets. Radio was yours in a
way television could never quite be.

THE LEGACY

Radio made football America's game by making it accessible, communal, and thrilling. It reached people television
couldn't—those without sets, those who were mobile, those who preferred imagination to images. It created the
first generation of national football fans, people whose devotion to the sport came from voices in boxes, not
images on screens.

Today, with football available on every device imaginable, radio endures. Millions still choose audio broadcasts, still
prefer skilled announcers to television commentary, still find the experience more engaging without pictures.
There's something pure about radio—just the game, your imagination, and a voice guiding you through.

Football on radio was never just about conveying information. It was about creating experience, building
community, and proving that sometimes what you don't see is more powerful than what you do. In making
America fall in love with football, radio did something television never quite managed: it made every fan an active
participant, using their imagination to see the perfect game.

The voices have changed. The technology has improved. But the magic remains—turn off the picture, close your

eyes, and let a great announcer transport you.That's how America learned to love football. That's why radio still
matters. And that's why, for many fans, the game you hear is still more thrilling than the game you see.
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ORIGINAL CBS BROADCAST TAPED COPY OF SUPER BOWL |

(ONE OF A KIND)

Iltem Description

Appraiser’s thoughts: When an item is one of a kind,
it is priceless to the right collector. The NFL offered $30,000
to the collector and it was declined. Most people would not
pay this sum, but we view it as a critical piece of sports
history and IS likely worth the asking price, however,
$500,000 is a fair compromise.

Discovery: Found in a Pennsylvania attic in 2005 by a
man named Troy Haupt, whose father recorded the
game on professional equipment while working for a
Scranton TV station.

Content: Contains most of the game but is missing

the halftime show and part of the third quarter due
to tape conservation. It does include vintage VIDEO TAPE
commercials and instant replays.

Condition: Restored by the Paley Center but 3’3@ ASKING PRICE: $1 MILLION

remains in legal limbo, making it unavailable for
public viewing.

Significance: Networks in the |960s often taped over
games, making this a priceless artifact of early football
history.

Photos shown are ACTUAL screenshots
VERDICT: FAIR DEAL from the broadcast video.
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FUN FACTS
ABOUT
BROADCAST
TECHNOLOGY

LET’S MAKE IT A PARTY (BUS): For mobile production
* trucks to cover sporting or political events in 2026 can require
teams of 30+ people for complex shows. In the 1950s, that crew
count was typicaly half or less that size.

2]
£
D

FIRST: While many of us think of radio as the precursor to
television, TV technology actually existed years before commercial
radio was developed. In 1897, Ferdinand Braun invented the
cathode-ray tube, the primary piece of technology used in modern
televisions to display the images we see. It wasn't until 1920 that the |

first commercial radio station was established in Pittsburgh. ‘

4%

édh

Q
\)
G =

* ORIGINS: "Hi-fi" is a marketing term:The term "high
fidelity" was introduced in the mid-1950s to describe audio
quality superior to AM radio and 78rpm records.

MECHANICAL TELEVISION IN THE 1920s::

" The earliest TV cameras used spinning Nipkow disks with
holes arranged in a spiral pattern to scan images line by line.
Subjects had to sit under extremely bright, hot lights (often
10,000+ watts) because mechanical cameras were so
insensitive to light. The heat from the lights was so intense
that performers would sweat profusely and some even fainted
during early broadcasts.

COME SEE OUR
* BEGINNINGS OF RADIO: Clerk Maxwell was the first TV
to foresee that radio waves existed. His theory is known as S
Maxwell's equations, and it described light and radio waves as
electromagnetic waves traveling through space. Other types of .

electromagnetic waves include Bluetooth, radar, x-rays, and

infrared. '
i
~/% 1CAN STILL HEAR YOU: Carbon microphones, inherited [l i
ill wi ‘ BEE TOUCH HISTORY AT THE
from telephone technology, were still widely used in early 1930s I S ARt T Sey A T

radio despite their poor sound quality.
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WEBSITE OF THE MONTH

Imagine a nostalgic internet website that lets you virtually “channel surf" though decades from the
1950s-2000, and it simulates vintage TV experiences with old TV shows, cartoons, commercials, sporting
events, new broadcasts and talk shows. The MyRetroTVs website offers a fun way to relive pop culture
memories by mimicking the feel of older televisions in a simulated channel-surfing experience

The screenshots below show the actual virtual decade-accurate TV you will turn on, and select your
category of contact to watch. Once it is loaded, you can change the channels!

The brainchild of artist Joey Cato, this is a can't miss visit that will have you surfing the channel through
the late nights! See it all at MyRetroTvs.com.
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HELP US PRESERVE HISTORY

TEXAS

% BROADCAST /
\ MUSEUM

Donate Your Vintage
Broadcast Equipment

We all have a “bucket list” and you'd be
surprised how what may seem like
worthless vintage tech can be valuable
for others to see again, or experience for
the first time. We'd love to see what 40+
year old equipment you may want to
donate - radios, television sets,
phonographs, computers, television
cameras and more! If you have a radio
studio or television production truck,

we might take those too!
Monetary Donations

While we own the building and real estate for the Texas I'he 1 l()l)‘ Grail

Broadcast Museum, but insurance utilities and maintenance are T 2
We will always be looking for both a

an expense that you can help us fund. The modest admission ; 4 W2
. pre-World War 11 telelvision set and a

fees and oceasional facility rental of the Museum for special 3 » S RS
> mechanical television set (before 1930).

events is not enough to cover the annual operating expense. ; 3 : :
? ? If you donate one of these items, we will

You'd be surprised how much even small monetary donations - b5
: make you a lifetime member with free

can help. To donate financially, please click the button below to s %
’ entrance for life and a guided, hands-

contribute via PayPal. 5 . 5 ‘
¥ on tour of the Museum with up to 20 of

your friends.

DONATE - PAYPAL

Chalk Hill Educational Media, Inc - dba
Texas Broadcast Museum" is an IRS
recognized 501 (c)(3) not for profit
organization







